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WHAT IS 
DIGITAL?



http://www.visualcapitalist.com/chart-largest-companies-market-cap-15-years/



Something has changed ….

FIRM YEAR EMPLOYEES MKT CAP

BMW 1916 116,000 $53B

UBER 2009 7,000 $60B

MARRIOT 1927 200,000 $17B

AIRBNB 2008 5,000 $21B

WALT DISNEY 1923 185,000 $165B

FACEBOOK 2004 12,691 $315B

KODAK 1888 145,000 $30B (peak)

INSTAGRAM 2010 13 $1B (acquired)

Source: Geoffrey Parker



Something is changing ….

FIRM YEAR EMPLOYEES MKT CAP

BARCLAYS BANK 1692 130,000 $30B

PAYPAL 1999 13,000 $48B

DEUTSCHE BANK 1870 101,000 $17B

ANT FINANCIAL 2015 5,000 $60B

STRIPE 2011 400 $9.2B

Date: October 2016

JPM CHASE
217 years
$1m/employee

STRIPE
5 years
$22m/employee
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The FinTech Wave
© Chris Skinner, The Finanser

RegTech

WealthTech

InsurTech

Digital 
Identity

AI, Analytics 
and 

Machine 
Learning

Distributed 
Ledgers and 
Blockchain

P2P
Lending

Roboadvice

Neobanking

Biometrics

Financial 
Inclusion

SME 
Finance

The Hype Cycle           The Wave of Gloom                  The Trough of Disillusionment              The Mainstream

Platforms

Mobile POS
(Square, iZettle, Sumup, etc) 

Mobile Wallets 
(Venmo, Alipay, Paytm, etc) 

Payments
(Stripe, Klarna, Adyen, etc) 

Digital Currencies 
(bitcoin, ether, zCash, etc)
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“My three year old son likes to play with dinosaurs … so do we” 
FinTech CEO announcing bank partnership

Carl-Nicolai Wessmann, CEO, Spiff, partnering with Nordea





ONLY

OF BANK BOARD 

DIRECTORS HAVE ANY 

TECH EXPERIENCE

OUT

OF

BANK BOARD 

ROOMS HAVE NO 

TECHNOLOGISTS











16.9: by 2030, provide legal identity for all, including birth registration

.9









What we want to 
do is to solve the 
problem of a lack 
of inclusiveness









Communities

(hundreds)

Cities

(thousands)

Countries

(millions)

Global

(billions)

Being 

human

Forming

civilisations

Creating

industry

Going

digital



Beliefs
Forming

civilisations

Creating

industry

Going

digital



Money
Creating

industry

Going

digital
Beliefs



Banks
Going

digital
MoneyBeliefs



DataBanksMoneyBeliefs













The acquisition 
of wealth is no 
longer the 
driving force in 
our lives …

… we work to 
better ourselves 
and the rest of 
humanity.



I would like to 
die thinking 
that humanity 
has a bright 
future …

… becoming a 
multiplanetary 
species with a 
self-sustaining 
civilization … 
would be really 
good.
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