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TECHNOLOGY'S SPEED OF ADOPTION

Increases With Every New Trend
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TECHNOLOGICAL ENHANCEMENTS

| ead to Decreased Cost & Increased Value for Users

The technology revolution delivered major efficiency gains

Costofa 10 Size of a computer TV channels
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YET BANKS

Have Consistently Increased Their Spreads

Bank borrowing costs are

Historical Short-Term
Unsecured Loans

at an all-time low, while

net yield Is at an all-time high
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THE FINANCIAL SYSTEM WILL NEVER BE THE SAME

Survey Says. “Banking is at the highest risk of disruption.”
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 73% would be more excited about offering in financial services

from Google, Amazon, Apple, Paypal or Square than from their
own national bank

All 4 of the leading banks are among the 10 least loved brands —
of any Industry
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\“ 4 of the leading Banks are among the
ten least lovedb rands by Mitlennials,

« 68% say that In 5 years we will access our money In a totally
different way

« /1% would rather go to the dentist than listen to what banks are
B 2R Qi hpae saying
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Survey: 2014 - Scratch / Viacom Media Networks



THE STORY IS CONSISTENT

Even Non-Millennials Want
Financial System Changes

“The idea of
‘convenience’ In banking
IS undergoing a shift
away from branch
locations and toward
digital products and
services that mesh with
consumers’ ‘smart’
mobile-empowered

lives.”

Survey:. 2014 Accenture (4,000 adult
retail banking customers)

2014 North America Consumer Digital Banking Survey

The Digital Disruption
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Strateqy | Digital | Technology | Operations

(: If these companies offered banking services how likely would yau be to bank with them?
Percent of custamers which would likely oank with ezch non-bank with which they 0o business,

Square
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T-Mobile [US only)
Costoo

Apple

Google
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Walgreens [US only)

Bell Mabilizy (Canadian only]
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Shoppers Drug Mars [Canadian only)
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METRICS

IMPACTS
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KNOWLEDGE LEADS TO ADOPTION BY CONSUMERS AND SME'S

Huge Leap In P2P Awareness Since 2012

“Peer to Peer Lending” Google Trend “Lending Club” Google Trend “Prosper Loans” Google Trend

“FundingCircle” Google Trends “RateSetter” Google Trends *** “AFLUENTA” Google Trends ***

Source: Google Trends
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DIVERSIFIED MARKETPLACE LENDING VERTICAL MARKETS

Market Sophistication Is a Great Indicator of Potentiality
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LATIN AMERICA WILL GET ITS SHARE OF THE ENORMOUS POT

Global Crowdlending Market = US $1 Trillion by 2025

= 2013 annual gross volume
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FINANZAS NO VOLVERAN A SER LO MISMO
Cambio de Jugadores: Millennial + FInTech
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THE COMPANY — REVENUE MODEL

LENDERS SECURITIZATION

BORROWERS LIFE INSURANCE
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Av. Dorrego 1789 5to. piso Oficina 503 U.S. Contact:

(1414) Ciudad Autonoma de Buenos Aires Marti J. Frucci, Managing Director
Telefono +54 (11) 5219 6655 Digital Capital Advisors
contacto@afluenta.com Emp.ire St?‘te Bui_lding, I.\IYC
@afluenta marti@digitalcapitaladvisors.com

facebook.com/afluenta +1 212 877 7100



