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4.5%

Latin America GDP Growth
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Source: IMF



Business Growth

• Increased demand for 
commerce with Latin 
America.

• Increased supply 
chain complexity.
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Business Priorities

2011 FDI
$153.4 bn

To capitalize on 
growth 
opportunities, 
businesses should 
invest in their 
supply chain 
management and 
infrastructure in 
addition to the 
development of 
products and 
services



Supply Chain Complexities
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An Efficient Supply Chain

• Reduce Costs
• Increase Revenue
• Increase Customer Retention



Logistics Partner

Supply 
Chain 

Expertise 

Business
Results

Industry
Expertise



Industry Expertise
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Integrated Service Capabilities

Logistics 
& Distribution 

Services

Transportation & 
Freight 
Services

International 
Trade 

Services

Supply Chain 
Design 

& Planning

Specialized 
Services

‐ Order Fulfillment

‐ Critical Order 
Fulfillment

‐ Reverse Logistics

‐ Parts Planning

‐ Air

‐ Ocean

‐ Rail/Intermodal

‐ Road

‐ Customs 
Brokerage

‐ Trade Consulting

‐ Trade Tools & 
Information

‐ Managed Services

‐ Transportation 
& Site 
Optimization

‐ Distribution 
Center Design

‐ Supplier 
Managed 
Inventory

‐ Financial 
Services

‐ Mail Services

‐ Strategic 
Supply Chain 
Consulting



INCREASED
REVENUE

REDUCED
COSTS

Reduce shipment 
preparation costs 

transfers

Spend less time on 
transportation cost 

allocation

INCREASED 
CUSTOMER
RETENTION

Provide exceptional 
service to your 

clients with 
proactive 

notification of 
inbound and 

outbound shipment 
status

Results That Drive Growth



“The only way to 
navigate a new world is 

with a new map.”
— Scott Davis, UPS CEO 



Thank You
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